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DHS Blue Campaign
& CCHT

Homeland Security Investigations
Center for Countering Human Trafficking

ok CO
A S ST VN
OV T S
£ & RN %34
ol = s LA T
I
$
K A
) &
Oy CTis s
Human




About Blue Campaign

National public awareness campaign designed to educate the public, law enforcement, and
other industry partners to recognize the indicators of human trafficking and how to
appropriately respond to possible cases.

Works closely with Department of Homeland Security (DHS) Components to develop general
awareness trainings, as well as specific educational resources to help reduce victimization
within vulnerable populations.

Leverages partnerships with the private sector, nongovernmental organizations (NGOs), law
enforcement, and state/local authorities
to maximize national public engagement on anti-human trafficking efforts.

Educational awareness objectives consist of two foundational elements: prevention of
human trafficking and protection of exploited persons.
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Center for Countering Human Trafficking (CCHT)

Homeland Security Investigations Office of the Citizenship and Immigration Services Ombudsman

Enforcement and Removal Operations Federal Emergency Management Agency

U.S. Secret Service Federal Law Enforcement Training Center

U.S. Customs and Border Protection Office of Intelligence and Analysis

U.S. Coast Guard Management Directorate

U.S. Citizenship and Immigration Services Office for Civil Rights and Civil Liberties

Transportation Security Administration Office of Inspector General

Science & Technology Directorate Office of Partnership and Engagement

Office of Strategy, Policy, and Plans
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One Vioice. One Mission. End Human Trafficking.




Continued Collaborations within DHS

— Beneficios de Inmigracion de EE. UU. para ——

NO CIUDADANOS VICTIMAS DE DELITOS”

U.S. Immigration Benefits for

NONCITIZEN CRIME VICTIMS™
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Ang mga trafficker ay kadalasang
A person _fGFCEd to work long kumukuha ng mga dokumento ng
hours with little or no pay may be pagkakakilanlan ng kanilang biktima.
a victim of human trafficking. -
Ibalik ang control.
You deserve help. Tumawag sa 1-888-373-7888
Call 1-888-373-7888.

para sa tulong.
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2024 CCHT Anti-Trafficking Symposium

The CCHT Anti-Trafficking Symposium: Educate, Empower, Equip, & Engage was hosted January 25-
26, 2024 in Washington, DC.

« 330+ in person attendees

» 16+ breakout rooms
« 7 lived experience experts engaged

« Attended by federal, state, local, tribal, and community organizations, law enforcement experts,
and business professionals
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Blue Campaignh Engagements

Throughout the year, Blue Campaign team members participate in:

Conference presentations

Trainings
Exhibitor booths
Webinars

Social media events (Instagram/Facebook Live) ==

Congressional briefings

[ W— e —

NATIONAL CONFERENCE

i Z:?. i ;_w;m‘&m
RV T 0GETHER

~ N womwepous, i [ ung 19-22 |

OBLIE =
CAMPAIEN (25




FY24 Super Bowl

In 2024, Blue Campaign ran Super Bowl human trafficking awareness efforts in Las Vegas through
digital advertisings, Out-of-Home placements including door hangers.

TOGETHER, WE CAN
TACKLE HUMAN
TRAFFICKING

Victims of sex trafficking
and forced labor are
often hidden in plain sight.

Learn how to spot the signs at™

" BLUE CAMPAIGN

WHEN IT COMES TO
HUMAN TRAFFICKING,

WE’RE ALL ON
THE SAME TEAM

Learn more about sex trafficking,
forced labor, and domestic servitude —
and what you can do to stop it.
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SACK SEXUAL
EXPLOITATION

STOP HUMAN TRAFFICKING

Forced or coerced commercial sex
is a form of human trafficking.
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DHS.gov/TackleTrafficking
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FY24 Super Bowl OOH Campaign

« Blue Campaign implemented a Out-of-Home paid campaign for Super Bowl XVII
in Las Vegas.

« 1,000 door hangers were hung across five hotels near the Super Bowl stadium.
Hotels included, Marriot, Holiday Inn and Hilton.

« The door hanger received favorable responses from management and staff.
» Exposed mobile retargeting (EMR) served digital ads to individuals whose mobile
devices indicate they have been in areas where Blue Campaign DOOH are
present.
« 1,458 Rideshare drivers received SMS text messages on 2/7 and 2/8.
 Drivers responded to the texts with messages such as “"How can I help?”




FY24 NCAA March Madness

Blue Campaign focused human trafficking awareness efforts on a
two-week digital advertising campaign on live streaming TV and
CBSsports.com. A social campaign ran on Facebook/Instagram and
Twitter throughout the entire tournament.

Purpose: Deliver educational messages to basketball fans and drive
awareness of human trafficking during the NCAA March Madness
tournament.

Key Insights:
« Live TV ads served 6.4+ million impressions and yielded 391 clicks
« CBSsports.com homepage takeover yielded 19+ million impressions

» Social campaign drove more than 54,000 clicks ands yielded 13+
million impressions

Anyone can be a victim of

human trafficking.

dhs.gowBlueCampaign
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Advertising in Tribal Communities

In 2023 Blue Campaign partnered with A
StrongHearts Native National Helpline . ’ N i

StrongHearts Native Helpline is a St |
national Native program that connects , =
victims and survivors to Native service
providers throughout the country. |

Do you feel stuckina
dangerous situation?

StrongHearts Native Helpline.

2023’s campaign focused on
Washington and Alaska for digital and p— £
out-of-home advertisement. R

StrongHearts Native Helpline is

here to support: 1-844-762-8483 % \S,?&HE..
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Lived Experience Expert Story

- Labor Trafficking Subject Matter Expert Interview: Suleman | Homeland Security

(dhs.gov)



https://www.dhs.gov/medialibrary/assets/video/47834
https://www.dhs.gov/medialibrary/assets/video/47834
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Blue Campaign Public Awareness Materials

TRAFFICKERS DON'T DISCRIMINATE.

Anyone can become a victim of human trafficking.

SEE. CALL. SAVE.

Reportsuspected human traficking tothe
U Department of Homeland Securit (DHS) tipline:

1-866-347-2423

Ifyou areavictimand need hlp, calthe
National Human Taficing Hotlne:

1.888.373.7888

THERE ARE DIFFERENT TYPES
OF HUMAN TRAFFICKING

SEX
TRAFFICKING

HUMAN TRAFFICKING 1S HpPetiG [P
IN THE UNITED STATES

e HUMAN TRAFFICKING
RESPONSE GUIDE

For the Tribal Gaming and
Hospitality Industry

IT CAN HAPPEN TO ANYONE
T S

RECOGNIZE AND REPORT HUMAN TRAFFICKING. WHAT YOU CAN DO
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WHEN .
YOU CAN'T
.

WALK AWAY
| i -

If you are controlled and do not have the freedom to leave,
you may be a victim of human trafficking.

To report suspected human trafficking. cal e
U3 Depadiment of Horeland Securty (DHS) B e

1-866-DHS-2-ICE (347-2423)

o3 avicm and nead el ll e
WatioealHiman Tafic
18883737888
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TRATA VS. CONTRABANDO

Latrata de personas implica el uso de la
fuerza, fraude, o coercién para obtener algiin
tipo de trabajo o acto sexual comercial, 0 en
el que la persona que realiza el acto sexual
comercial sea menor de 18 aiios.

El contrabando humano es |a evasion
deliberada de las leyes de inmigracién al
traer a no ciudadanos indocumentados a
los EE.UL., asi como el transporte ilegal y el
refugio de no ciudadanos indocumentados
que ya se encuentran en los EE.UU.

Estos no son términos intercambiables

El contrabando se basa en el transpo!

rte y es un delito contra una frontera

La trata se basa en la explotacion y es un delito contra una persona

(CBLUECAMPAIGN ~~ Den
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ncie la trata de personas: 1-866-347-2423
www.dhs.gov/bluecampaign
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Human trafficking-is happening

INOUR COMMUNITY

(-

GET INFORMED

DHS.GOV/BLUECAMPAIGN
ICIBLUE CAMPAIGN

FORCED LABOR | SEX TRAFFICKING | DOMESTIC SERVITUDE

REPORT SUSPECTED TRAFFICKING | VICTIM SUPPORT caLL

1-866-347-2423 | 1-838-3737888

or text INFO or HELP to BeFree (233733)

ONE VOICE.
ONE MISSION.

End Human Trafficking.

SEX TRAFFICKING INDICATORS IN

JEN

THE TRANSPORTATION INDUSTRY

INDICATORS OF POTENTIAL VICTIMS: Does the individual...

+ Appear fearful, anxious, depressed, under
distress, withdrawn, or submissive to a
particular individual?

* Have difficulty articulating reasonable,
logical travel plans or unable to answer
basic questions?

« Defer to another person to speak for them,

or appear to be coached on what to say?

Learn more:
DHS.gov/BlueCampaign

+ Seem to be traveling with few
or no personal items, such as
no purse or wallet?

+ Appear to be engaged in
commercial sex through coercion

or when under the age of 187

No single indicator is proof that
human trafficking is occuring.

(3 BLUE CAMPAIGN

One Voice. One Mission. End Human Trafficking.

HUMAN
TRAFFICKING
IS HAPPENING

NOW

1-866-347-2423

HUMAN TRAFFICKING IS HAPPENING NOW
IN COMMUNITIES ACROSS THE COUNTRY.

Recognize the signs. The persan may be:

- Forced/coerced to perform commercial sex acts or is under the age
of 18.and engaged in commercial sex

- Unable toleave their job o situation without severe consequences

+ Forced to provide services to work off a debt

+ Controlled, watched, coached, or threatened by someone

« Notin possession or control of their own money or identification

dressed, i i or tired

While no single indicator is proof of human trafficking, these are a
few that should alert you to a potential trafficking situation

BCATE-ENG 1272

Recognizing the combined signs will help you accurately alert local or federal
authorities for investigation. For a victim of trafficking, this may save a life.

Look for the following indicators:

 Is the patient accompanied by another person who seems controlling?

* Does person accompanying the patient insist on giving information/talking?

© Does the patient have trouble communicating due to language/cultural barrier?

 Are the patient’s identification documents (e.g. passport, drivers license) being
held or controlled by someone else?

© Does the patient appear submissive or fearful?

« Is the patient inadequately dressed for the situation/work they do?

* Are there security measures designed to keep the patient on the premises?

* Does the patient live in a degraded, unsuitable place/share sleeping quarters?

 Is the patient suffering from classical presentations found in trafficking victims?

Human trafficking s the use of force, fraud, or coercion to exploit someone for labor or
commercial sex. Any minor exploited for commercial sex is a victim of human trafficking.

www.dhs.gov/bluecampaign
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Indicator Cards

Indicat_or Ca r_ds provide indic_:ators qf : 238} HUMAN TRAFFICKING INDICATORS R oo Tearrice bicaToRs
pOte nt| d | \| Ct| mMS an d pOte nt| d I tra fﬂ C ke 'S IN INDICATORS OF POTENTIAL VICTIMS: Does the individual... INDICATORS OF FOTENTIAL VICTIMS: Doesithelindividual...

* Seem fearful, timid, or submissive, * Show signs of poor hygiene

- - - .. o0 . N N .
th e fOI IOWI n I n d u Str I es » * Not have control over their identification Receive money and immediately particularly in the presence of their o maltreatment?
] or money? hand it over to someone? employer or authority figures?

* Defer to another person to speak for them,

+ Defer to another person to spegk or ﬁ”_ * Refer to a form to provide their Lack appropriate clothing for the weather or appear to be coached on what to say?
. out paperwork for them, especially during name and address? or personal protective equipment? + Live in unsuitable conditions at their place
b A r I C u | tu re financial conversations and transactions? * Appear to be a repeat customer * Have untreated injuries or show signs of work (e.g., no electricity or plumbing)?
disoriented. without a local address? of physical abuse? « Lack control over personal possessions.
Consistently appea)
:—bﬁg: ;g?w'::s'%'g"scé .QUFC'E‘.‘J‘SRETRY or wear improper | LABOR TRAFFICKING INDICATORS
- Domestic Service - g I\ THE MARITIME INDUSTRY
S arn more: DH:
Learn mor INDICATORS OF POTENTIAL VICTIMS: Does the individual... INDICATORS OF POTENTIAL VICTIMS: Does the individual...
) Fi n a n C i a I : Seﬁf“ flealrf“_" m"id’ U'Smei?Sti"’ej * Lack control "_"elr Z?rso_’l‘ja' cati + Seem fearful, timid, or submissive, * Work in unsuitable conditions?
particularly in the presence of their possessions, including identification particularly in the presence of their « Lack control over personal
employer or authority figures? and work authorization? employer or authority figures? possessions, inclu?jing dentification?
* Have untreated injuries or show signs * Appear restricted from communicating « Defer to another person to speak for . . o
. - of physical abuse? with loved ones and/or leaving? them, or appear tg be coachgd on what Appear restricted from co7mmumcat|ng
. . - . ) and/or leaving the vessel?
[ ] OS p I a I * Work in unsuitable conditions? « Not attend school despite being of age? to say?
* Defer to another person to speak for them,  No single indicator is proof that « Appear to be disoriented or confused, or  No single indicator is proof that
or appear to be coached on what to say?  human trafficking is occurring. show signs of mental or physical abuse?  human trafficking is occurring.
« Maritime remomuecampaign ) BLUE CAMPAIEN teommore: S RLUE CAMPAIGN
-gov/BlueCampaign AL one Voice. one Mision.End Human Trafcing DHS.gov/BlueCampaign N G v e wision: o o Tracking

« Technology
 Transportation
« Working with Youth
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Indicator Cards

Indicator Cards provide indicators of
potential victims and potential traffickers in
the following industries:

Agriculture
Domestic Service
Financial
Hospitality
Maritime
Technology
Transportation
Working with Youth
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Carter’s Story

This two-part animated video series raises awareness of how to keep young people safe while playing
online video games and provide tips to parents and adults working with youth on how to recognize

signs of human trafficking.

CARTER’S STORY.

CIBLUE CAMPAIEN




Carter’s Story

Carter's Story: Blue Campaign Youth Animated
Video Series omelandESécl:ﬁlﬂ'd’hs.govi



https://www.dhs.gov/blue-campaign/carters-story
https://www.dhs.gov/blue-campaign/carters-story

Native / Indigenous Photo Project
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Tribal Gaming and Hospitality Toolkit

Blue Campaign developed a toolkit in collaboration
with the National Indian Gaming Commission
(NIGC), The Bureau of Indian Affairs (BIA), and the
U.S. Department of Treasury to provide culturally
appropriate, survivor informed tips and resources for
first-line tribal gaming and hospitality employees at
all levels.

HUMAN TRAFFICKING
RESPONSE GUIDE

For the Tribal Gaming and
Hospitality Industry
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Resources

All the resources shared today, plus more, are available for free download at: dhs.gov/blue-

campaign/library

KCIBLUE CAMPAIGN

-_l : -
i
i

HOW TO TALK
TO YOUTH ABOUT
HUMAN TRAFFICKING

A Guide for Youth Caretakers and Individuals

(1 BLUE CAMPAIGN

for Campus Law Enforcement
and Public Safety Offidals

Does the student. ..
=Suddenly have mare material possessions?
=Diefer to ancther person to speak for them?
=5uddenly become extremely quiet,
reclusive, and avoid eye contact?
= Appear to be deprived of food, water, sleep,
medical care, or other necessities?
= Have bruises or other signs of
physical trauma?
= Have 2 romantic partner who is
noticeably older?
=Engage in unhealthy coping behaviors [ie.
intrease in use of drugs or aleohol, et |7
Sk pee e e e
or frient

= Mot see e
ownmao Make victims feel safe and develap trust and

= rapport by:
:—:,::: = Explaining who you are, answer their
TR B

ir fears and

Qngmt needs.

*Being sensitive to cultural differences and
language barriers and wse an interpreter
when needed.

= Conduding interviews in a neutral location,
after urgent needs have been assessed.

= Being patient and give the victim time to
stabilize and recover.

= Engaging a victim specialist wha can
connect victims to suppart services.

Homeland Security investigations Tip Line:

Mational Human Trafficking Hotline:

i BLUE CAMPAIGN
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HUMAN TRAFFICKING AWARENESS

THERE ARE DIFFERENT TYPES
OF HUMAN TRAFFICKING
=]

HUMAN TRAFFICKING IS HAPPENING
IN THE UNITED STATES

IT CAN HAPPEN TO ANYONE
o S
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RECOGNIZE AND REPORT HUMAN TRAFFICKING
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One Vioice. One Mission. End Human Trafficking.




Contact Us

www.dhs.gov/bluecampaign bluecampaign@hsi.dhs.gov

@DHSBlueCampaign
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