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National public awareness campaign designed to educate the public, law enforcement, and 
other industry partners to recognize the indicators of human trafficking and how to 
appropriately respond to possible cases.

Works closely with Department of Homeland Security (DHS) Components to develop general 
awareness trainings, as well as specific educational resources to help reduce victimization 
within vulnerable populations.

Leverages partnerships with the private sector, nongovernmental organizations (NGOs), law 
enforcement, and state/local authorities 
to maximize national public engagement on anti-human trafficking efforts.

Educational awareness objectives consist of two foundational elements: prevention of 
human trafficking and protection of exploited persons.

About Blue Campaign
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Continued Collaborations within DHS 
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2024 CCHT Anti-Trafficking Symposium

The CCHT Anti-Trafficking Symposium: Educate, Empower, Equip, & Engage was hosted January 25-
26, 2024 in Washington, DC.
• 330+ in person attendees
• 16+ breakout rooms
• 7 lived experience experts engaged
• Attended by federal, state, local, tribal, and community organizations, law enforcement experts, 

and  business professionals



Raising Awareness



Blue Campaign Engagements

Throughout the year, Blue Campaign team members participate in:
• Conference presentations
• Trainings 
• Exhibitor booths
• Webinars
• Social media events (Instagram/Facebook Live) 
• Congressional briefings 



FY24 Super Bowl

In 2024, Blue Campaign ran Super Bowl human trafficking awareness efforts in Las Vegas through 
digital advertisings, Out-of-Home placements including door hangers. 



FY24 Super Bowl OOH Campaign

• Blue Campaign implemented a Out-of-Home paid campaign for Super Bowl XVII 
in Las Vegas. 

• 1,000 door hangers were hung across five hotels near the Super Bowl stadium. 
Hotels included, Marriot, Holiday Inn and Hilton. 

• The door hanger received favorable responses from management and staff.
• Exposed mobile retargeting (EMR) served digital ads to individuals whose mobile 

devices indicate they have been in areas where Blue Campaign DOOH are 
present.

• 1,458 Rideshare drivers received SMS text messages on 2/7 and 2/8.
• Drivers responded to the texts with messages such as “How can I help?”



FY24 NCAA March Madness

Blue Campaign focused human trafficking awareness efforts on a 
two-week digital advertising campaign on live streaming TV and 
CBSsports.com. A social campaign ran on Facebook/Instagram and 
Twitter throughout the entire tournament.
Purpose: Deliver educational messages to basketball fans and drive 
awareness of human trafficking during the NCAA March Madness 
tournament.
Key Insights:
• Live TV ads served 6.4+ million impressions and yielded 391 clicks
• CBSsports.com homepage takeover yielded 19+ million impressions
• Social campaign drove more than 54,000 clicks ands yielded 13+ 

million impressions



Advertising in Tribal Communities

In 2023 Blue Campaign partnered with 
StrongHearts Native National Helpline . 

StrongHearts Native Helpline is a 
national Native program that connects 
victims and survivors to Native service 
providers throughout the country. 

2023’s campaign focused on 
Washington and Alaska for digital and 
out-of-home advertisement.



Lived Experience Expert Story 

• Labor Trafficking Subject Matter Expert Interview: Suleman | Homeland Security 
(dhs.gov)

https://www.dhs.gov/medialibrary/assets/video/47834
https://www.dhs.gov/medialibrary/assets/video/47834


Awareness Resources



Blue Campaign Public Awareness Materials



Indicator Cards

Indicator Cards provide indicators of 
potential victims and potential traffickers in 
the following industries:
• Agriculture
• Domestic Service
• Financial
• Hospitality
• Maritime
• Technology
• Transportation
• Working with Youth
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Carter’s Story

This two-part animated video series raises awareness of how to keep young people safe while playing 
online video games and provide tips to parents and adults working with youth on how to recognize 
signs of human trafficking. 



Carter’s Story
Carter's Story: Blue Campaign Youth Animated 
Video Series | Homeland Security (dhs.gov)

https://www.dhs.gov/blue-campaign/carters-story
https://www.dhs.gov/blue-campaign/carters-story


Native / Indigenous Photo Project



Tribal Gaming and Hospitality Toolkit

Blue Campaign developed a toolkit in collaboration 
with the National Indian Gaming Commission 
(NIGC), The Bureau of Indian Affairs (BIA), and the 
U.S. Department of Treasury to provide culturally 
appropriate, survivor informed tips and resources for 
first-line tribal gaming and hospitality employees at 
all levels.



Resources

All the resources shared today, plus more,  are available for free download at: dhs.gov/blue-
campaign/library  



Contact Us

@DHSBlueCampaign

www.dhs.gov/bluecampaign bluecampaign@hsi.dhs.gov
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