“The Crime in Plain Sight”

Human Trafficking and
Prevention through Education
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»>! ABOUT BLUE CAMPAIGN

National public awareness campaign designed to educate the public,
law enforcement, and other industry partners to recognize

the indicators of human trafficking, and how to appropriately
respond to possible cases.

Works closely with DHS Components to develop general awareness
trainings, as well as specific educational resources to help reduce
victimization within vulnerable populations.

Leverages partnerships with the private sector, nongovernmental
organizations (NGO), law enforcement, and state/local authorities
to maximize national public engagement on anti-human trafficking
efforts.

Educational awareness objectives consist of two foundational
elements: prevention of human trafficking and protection
of exploited persons.
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}‘ Cross-Department Collaboration

Victim Assistance Program - Introduction (video for training purposes
only, not available online)




}‘ T/U Visas — USCIS Collaboration

TVISA
LAW ENFORCEMENT
RESOURCE GUIDE

For Federal, State, Local, Tribal and Territorial
Law Enforcement, Prosecutors, Judges and
other Government Agencies

BEST PRACTICES

FOR CERTIFYING AGENCIES AND OFFICIALS

PROVIDE SPECIFIC DETAILS

USCIS seriously considers the information you provide on Form 1-914B. Please be as specific and detailed as possible
when completing the form.

Note: Completing Form [-914B does not automatically confer a T visa. USCIS will assess the applicant’s eligibility
by evaluating the evidence provided by the victim, including the information you provide on Form [-914B as well as
supplemental evidence provided by the victim.

VERIFY ALL INFORMATION ON THE FORM PRIOR TO SIGNING
Your agency should fully complete the declaration. Prior to signing, please ensure that all information is accurate.

ATTACH ADDITIONAL RELEVANT DOCUMENTS - AND NOTE THIS ON FORM 1-914 B

If available, provide additional relevant documents (for example statements, photos, etc.) along with the declaration.
Please note on Form 1-914B if your agency has attached additional documents in case the documents are accidentally
separated from Form 1-914B.

ESTABLISH AND PERIODICALLY UPDATE LOCAL PROCEDURES AND POLICIES

Certifying agencies are not required to have an internal policy or procedure before they can sign a T visa declaration.
However, USCIS encourages certifying agencies to develop a policy and to train relevant personnel on the policy to
promote consistency and transparency and to improve the quality of the declaration. Some suggested topics to cover
in your internal policy include:

- Developing a mechanism to track declaration requests and create a historical record of declarations provided;
and

« Outlining expectations regarding attaching relevant police reports and other documentation regarding the
victimization and the victim to Form 1-914B.
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Survivor Inclusion Roundtable
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I Human Trafficking on College Campus

Human Trafficking on College Campuses |
Homeland Security (dhs.gov)



https://www.dhs.gov/medialibrary/assets/video/38380
https://www.dhs.gov/medialibrary/assets/video/38380

INDICATOR CHALLENGE

Blue Lightning Initiative
Course Conclusion




" BLUE CAMPAIGN LONG-TERM
STRATEGIC OUTCOMES

)

Outcome 1: Increase law Outcome 1: Decrease
enforcement use of trauma- victimization within vulnerable
informed approaches. communities.

Outcome 2: Educate the public
and industries on how to
recognize and report human
trafficking.
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VICTIM-CENTERED APPROACH

A victim-centered approach places a victim’s
priorities, needs, and interests at the center
of law enforcement’s work with the individual.




} N INTERACTING WITH A POTENTIAL VICTIM

When encountering a potential human trafficking victim, it is
important to remember that they may not be comfortable working
with law enforcement.

Trafficking victims may:

* Fear law enforcement

* Not identify themselves
as a victim

* Not tell a complete story
or use a rehearsed response

* |dentify with the traffickers
or express romantic feelings
for them

* Fear judgement from those
in authority
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»>. EFFECTS OF TRAUMA

It is important to understand how trauma can impact brain function
and result in behaviors that may not seem to match the situation, like:

e Telling a fragmented story when recalling
a traumatic event

* Impaired memory

* Inability to recall events in sequence
and context

* Lack of emotion

* Non-responsiveness or lack of involvement
with the external world

* Laughing or joking inappropriately

* Erratic behavior

* Irritability or outbursts of anger

* Feelings of detachment or estrangement
of others
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WHAT IS HUMAN TRAFFICKING?

Human trafficking is defined as:

e Sex trafficking, in which a ‘ 1
commercial sex act is induced by WHEN YOUR B INEN [}
force, fraud, or coercion, or in WORK DAY @ |
which the person induced to NEVER ENDS

perform such an act has not
attained 18 years of age, or;

* The recruitment, harboring,
transportation, provision, or
obtaining of a person for labor or
services through force, fraud, or
coercion for the purpose of
subjection to involuntary
servitude, peonage, debt
bondage, or slavery.

@ [OBLLE
x| CAMPAIGN




}‘Combatting Misinformation

Smuggling Trafficking

Crime Against a Border Crime Against a Person
Transportation Based Exploitation Based
Requires Border Crossing No Border Crossing Required
Voluntary Involuntary
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SOCIAL MEDIA SAFETY

2.2K followers - 9 posts

You don't follow each other on Instagram

View profile

4, 4:47 AM

Hey @

We have found your profile and we think
you have great potential! Have you ever
thought about starting an OnlyFans?

I'm a model manager at

and we actually have
another spot for a model in our team.
We are an agency from Switzerland and
we already helped a couple of girls to
quit their job, travel around the world
and buy designer stuff by only working
1-3 hours a day

Accept message request ?
W be able to call y ind see info like vy
tatus and when you've read me

& | OBLE
X7 | CAMPAIGN

Misson, End Human Traficking.
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SOCIAL MEDIA SAFETY

|- Promise of a job in a field
typically hard to break
into.

2.2K followers - 9 posts
Yo dort follw each ther o nstarar |- Job perks do not match the
View profile level of effort. Ex. Travel
i and designer items for only
Hey @ 1-3 hours a day.

We have found your profile and we think
you have great potential! Have you ever |-

thought about starting an OnlyFans? No work experience is

I'm a model manager at requ I FEd.
and we actually have
another spot for a model in our team.
We are an agency from Switzerland and
we already helped a couple of girls to |- C .. .
ompany is in a foreign

quit their job, travel around the world

and buy designer stuff by only working
1-3 hours a day country.

Accept message request ?
cept, th A ) be able t | you and
tivit tati aind when yc
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DIGITAL ADVERTISING EFFORTS

FY21 Digital Advertising Efforts
e 956 calls to national human trafficking hotlines
* 304M+ impressions on Blue Campaign ads
* 1.5M engagements on social media ads
* Conducted collaborative campaigns with The National Center for Missing
and Exploited Children, federal law enforcement, victim service providers,

and state government entities

IS THERE A

SEXUAL IMAGE

OF YOU ONLINE?

e YU-S- Department of Homeland Security Blue Campaign o
CAMPAISN  Sponsored - @

If someone is controlling your money or forcing you to do things that
make you feel uncomfortable, you can take back your life. Get help.

505GETFREE.ORG

Confidential Victim Support Learn More
e Learn what actions you can
take to remove it.

172 Comments 93 Shares
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} N BLUE CAMPAIGN PUBLIC AWARENESS MATERIALS

THERE ARE DIFFERENT TYPES
OF HUMAN TRAFFICKING

| * Posters

WHEN )

YOUCANT _  ® Toolkits

WALEARES o Infographics

* Indicator Cards
 Shoe Cards
 Pamphlets

— — — — - —

ERVITUDE 2 }B?E}HEN

CONTACT THE BLUE CAMPAIGN

@ BlueCampaign@ha. dis gov

e facabosk.com/Dluscampaign
@ dha.gowbluacampaign

INTHE UNITED STATES HUMAN TRAFFICKING

THQH&AHD& '5“”"’““‘ g,’“!!ffn ONE VOICE.
CASES ARE REPORTED, BUT EVENIFITIS ONE MISSION-

MANY MORE HAPPENING RIGHT IN
GO UNNOTICED I PIOMIOEUS:

End Human Trafficking.

OUT OF THE SHADOWS




YOU CAI\J SAY YOU CAN Sl YOU CAN SAY

WHEN YOU
KNOW WHAT
EXPLOITATION
LOOKS LIKE.

Learn how to protect
yourself and others:
dhs gov/bluecampaign/protect-yourself

KU BLUE CAMPAIEN

NO..

WHEN YOU
KNOW WHAT
EXPLOITATION
LOOKS LIKE.

wth Ose. Youll madkes &

Learn how to protect
yourself and others:
dhs.gov/bluecampaign/protect-yourself

CABLUE CAMPAJGN

»> PREVENTION POSTER SERIES

WHEN YOU
KNOW WHAT
EXPLOITATION ’J
LOOKS LIKE.

Learn how to protect
yourself and others:
dhs.gov/bluecampaign/protect-yourself

Y BLUE CAMPAIGN
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> TOOLKITS & GUIDES

(Y BLUE CANPAIGN (Y BLUE CAMPAIEN O BLUE CAMPAIGN

for Campus Law Enforcement for Convenience Retail Employees
and Public Safety Officials A Guide for Youth Caretakers and Individuals
Working with Youth

Ties QUIDE & NOT INTENDED TO BE DI TRIBUTED DIREC TLY TO ¥OUTH




} ‘ HOW TO TALK TO YOUTH ABOUT HUMAN TRAFFICKING

Blue Campaign developed a guide for adults who work with or care
for youth with guidance on how to talk about human trafficking.

The guide includes information about:

* How traffickers operate and reach potential
victims

* Myths and realities of human trafficking

* Youth vulnerabilities

* Indicators of human trafficking specific to youth

* Do's and don'ts of talking to youth about human
trafficking

* Lifestyle factors that may help prevent

O/ BLUE CAMPAIGN

A Guide for Youth Caretakers and Individuals
Working with Youth exploitation

* Reporting options

THE GUIDE IS NOT INTENDED TO BE DISTRIBUTED DIRECTLY TO YOUTH




»> AWARENESS VIDEOS

- HUMAN
V' TRAFFICKING
Animated Infographic Video Youth Awareness Video

(English, Spanish) (English)

HUMAN%R@FF

COLLEGE CAMRL
s ‘

College Awareness Video General Public Indicator Challenge
(English) (English, Spanish)



l Mia’s Story

Youth Human Trafficking Scenario Animated
Series(4) | Homeland Security (dhs.gov)
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https://www.dhs.gov/medialibrary/collections/36284
https://www.dhs.gov/medialibrary/collections/36284

SPECIAL INITIATIVE RESOURCES: OPERATION
ALLIES WELCOME, UNITING FOR UKRAINE
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BW HE MOXeTe

niTm

Hxuwio Bu nepebysaeTe nia koHTponeM i He MaeTe ceoboay
niTw, Bu moxeTe ByTH XEpTBOK TOPIEMI MIOAEMM.

P BN 0TI BRI | NOTPEYKTE AnOMCER, JaTENE
a3 1Ny Fpay Fiki0 3 TRTaHL TOPFE AKg

1-888-373-7888

O BLE CAMPAIGN

TOPTIBNA M01bMH, NPOTH KOHTPABAH LU TOABMH

Topriena nogbMM nepenbauac sactocyeanns  KoHTpabanpa mopei - ue nasmncie
CHNH, WaxpancTea abo NPUMYCY ANA OTPHMAHHA YXWNEHHA Bl iMMirpauifioro 3aKoHoaBCTEA

TIEBHOTO BAY TPYA0EOI JiSNLHOCTI YK CeKCy 33 wnsxom eee3etta B CLUA Heneranbhmx ocib,
rpouwi, abo sKkujo ocoba, KA HAAAE CeKCyanbH A TaKoM "9.35“""9 ﬂf’llﬂﬂ?%“"mﬂ YHpHTTR
TIOCTYTH Ha KOMepUfiii ocHoBi, He gocama 18 TPOMaRAH iHIIKX Kpaik, Sk Bxe 2HaXoAATbCA B CLUA
PoKiB. HeneransHo.

He B3aemo3amiHHi TepMiHn

Koxrpa6aspa — ue 1paHcnopryBaHts, Ta € NopyweHHsM KopLoHy
Topriensa nloabMH - Le ekcnAyaTalis, Ta € 3N0YHHOM NPOTH 0COGH

0 BL”E [:AM PAIEN MNogigomTe npo Toprienie nroabmu: 1-888-373-7888

www.dhs.gov/bluecampaign :‘v'é\')“\%&,y | O EL”E
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»>. RESOURCES

All the resources shared today, plus more,
are available for free download at:
dhs.gov/blue-campaign/library

CBLUECAHPAIN

A Guide for Youth Caretakers and Individuals
Working with Youth

€1 BLUE CAMPAIGN

for Campus Law Enforcement
and Public Safety Officials

Dioes the student....
» Suddenly have more material possessio
= Defer to another person to speak for the,
= Suddenly become extremely quiet,
reclusive, and avoid eye contact?
= Appear to be deprived of food, water, sleep,
medical care, or other necessities?
» Have bruises or other signs of
physical trauma?
= Have a romantic partner who is
noticeably older?
= Engage in unhealthy coping behaviars (iLe.
increase in use of drugs or alcohol, ete )7
» 5eem restricted from contacting famile
or friends?
*Not seem to be|
own money? Make victims fieel safe and develop trust and
«Lack control ove  rappart by:
or identification  » Explaining wha you are, answer their
questions, and address their fears and
urgent needs.
= Being sensitive to cultural differences and
language barriers and wse an interpreter
when needed.
= Conducting interviews in a neutral location,
after urgent needs have been assessed.
»Being patient and give the victim time to
stabilize and recover.
= Engaging a victim specialist who can
connect victims to support senvices.

Homeland Security Investigations Tip Line:

National Human Trafficking Hotline:

O/ BLUE CAMPAIGN

CYBLUE CAMPAIGN
SIGNS OF HUMAN TRAFFICKING

Everyone has a role to play in combating human trafficking. Recognizing the signs of
human trafficking is the first step to identifying a victim. Victims can be US. eitizens of
foreign nationals of any age, race, or gender.

WHATTO DO YOU.
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OO BLUE CAMPAIGN

‘One Voice. One Mission. End Human Trafficking.”
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COLLEGE & UNIVERSITY
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‘One Voice. One Mision. End Human Trafcking”



http://www.dhs.gov/blue-campaign/library

| BLUE CAMPAIGN ENGAGEMENTS

&=  Throughout the year, Blue Campaign team

...... e == Py = a 0220082 &

~ members participate in:
& J‘% = P P

* Conference presentations

* Trainings
e Exhibitor booths
 Webinars
Homeland * Social media events (Facebook
3 SeCUI’itY Live/Twitter Chats)

* Congressional briefings
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»>! CONTACT US

www.dhs.gov/bluecampaign bluecampaign@hq.dhs.gov

@DHSBlueCampaign
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