
“The Crime in Plain Sight”

Human Trafficking and 
Prevention through Education



ABOUT BLUE CAMPAIGN
National public awareness campaign designed to educate the public, 
law enforcement, and other industry partners to recognize 
the indicators of human trafficking, and how to appropriately 
respond to possible cases.

Works closely with DHS Components to develop general awareness 
trainings, as well as specific educational resources to help reduce 
victimization within vulnerable populations.

Leverages partnerships with the private sector, nongovernmental 
organizations (NGO), law enforcement, and state/local authorities 
to maximize national public engagement on anti-human trafficking 
efforts.

Educational awareness objectives consist of two foundational 
elements: prevention of human trafficking and protection
of exploited persons.
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Cross-Department Collaboration

Victim Assistance Program – Introduction (video for training purposes 

only, not available online)



T/U Visas – USCIS Collaboration



Survivor Inclusion



Survivor Inclusion Roundtable



Human Trafficking on College Campus 

Human Trafficking on College Campuses | 
Homeland Security (dhs.gov)

https://www.dhs.gov/medialibrary/assets/video/38380
https://www.dhs.gov/medialibrary/assets/video/38380


INDICATOR CHALLENGE



BLUE CAMPAIGN LONG-TERM 

STRATEGIC OUTCOMES

Protection Prevention

Outcome 1: Increase law 
enforcement use of trauma-
informed approaches.

Outcome 2: Educate the public 
and industries on how to 
recognize and report human 
trafficking. 

Outcome 1: Decrease 
victimization within vulnerable 
communities.



VICTIM-CENTERED APPROACH
A victim-centered approach places a victim’s 
priorities, needs, and interests at the center 
of law enforcement’s work with the individual.



INTERACTING WITH A POTENTIAL VICTIM
When encountering a potential human trafficking victim, it is 
important to remember that they may not be comfortable working 
with law enforcement. 

Trafficking victims may:
• Fear law enforcement 
• Not identify themselves 

as a victim
• Not tell a complete story 

or use a rehearsed response
• Identify with the traffickers 

or express romantic feelings 
for them 

• Fear judgement from those 
in authority



EFFECTS OF TRAUMA
It is important to understand how trauma can impact brain function 
and result in behaviors that may not seem to match the situation, like:

• Telling a fragmented story when recalling 
a traumatic event

• Impaired memory
• Inability to recall events in sequence 

and context
• Lack of emotion
• Non-responsiveness or lack of involvement 

with the external world
• Laughing or joking inappropriately
• Erratic behavior
• Irritability or outbursts of anger
• Feelings of detachment or estrangement 

of others



WHAT IS HUMAN TRAFFICKING?
Human trafficking is defined as:

• Sex trafficking, in which a 
commercial sex act is induced by 
force, fraud, or coercion, or in 
which the person induced to 
perform such an act has not 
attained 18 years of age, or;

• The recruitment, harboring, 
transportation, provision, or 
obtaining of a person for labor or 
services through force, fraud, or 
coercion for the purpose of 
subjection to involuntary 
servitude, peonage, debt 
bondage, or slavery.



Combatting Misinformation

Smuggling Trafficking

Crime Against a Border Crime Against a Person

Transportation Based Exploitation Based

Requires Border Crossing No Border Crossing Required

Voluntary Involuntary



SOCIAL MEDIA SAFETY



SOCIAL MEDIA SAFETY

Job perks do not match the 
level of effort. Ex. Travel 
and designer items for only 
1-3 hours a day.

No work experience is 
required.

Promise of a job in a field 
typically hard to break 
into.

Company is in a foreign 
country.



DIGITAL ADVERTISING EFFORTS 
FY21 Digital Advertising Efforts

• 956 calls to national human trafficking hotlines

• 304M+ impressions on Blue Campaign ads

• 1.5M engagements on social media ads

• Conducted collaborative campaigns with The National Center for Missing 

and Exploited Children, federal law enforcement, victim service providers, 

and state government entities



PRODUCT OVERVIEW SLIDES



• Posters
• Toolkits
• Infographics
• Indicator Cards
• Shoe Cards
• Pamphlets

BLUE CAMPAIGN PUBLIC AWARENESS MATERIALS



PREVENTION POSTER SERIES



TOOLKITS & GUIDES



Blue Campaign developed a guide for adults who work with or care 
for youth with guidance on how to talk about human trafficking.

HOW TO TALK TO YOUTH ABOUT HUMAN TRAFFICKING

The guide includes information about:
• How traffickers operate and reach potential 

victims
• Myths and realities of human trafficking
• Youth vulnerabilities
• Indicators of human trafficking specific to youth
• Do's and don'ts of talking to youth about human

trafficking
• Lifestyle factors that may help prevent 

exploitation
• Reporting options



General Public Indicator Challenge
(English, Spanish)

AWARENESS VIDEOS

Animated Infographic Video
(English, Spanish)

Youth Awareness Video
(English)

College Awareness Video
(English)



Mia’s Story

Youth Human Trafficking Scenario Animated 
Series(4) | Homeland Security (dhs.gov)

https://www.dhs.gov/medialibrary/collections/36284
https://www.dhs.gov/medialibrary/collections/36284


SPECIAL INITIATIVE RESOURCES: OPERATION 

ALLIES WELCOME, UNITING FOR UKRAINE



All the resources shared today, plus more,
are available for free download at:
dhs.gov/blue-campaign/library

RESOURCES

http://www.dhs.gov/blue-campaign/library


BLUE CAMPAIGN ENGAGEMENTS
Throughout the year, Blue Campaign team 
members participate in:

• Conference presentations
• Trainings 
• Exhibitor booths
• Webinars
• Social media events (Facebook 

Live/Twitter Chats) 
• Congressional briefings 



CONTACT US

@DHSBlueCampaign

www.dhs.gov/bluecampaign bluecampaign@hq.dhs.gov
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